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Proposing “ Post-Baby-Boomer” Fashion to the Gifu Apparel Industry:
Investigative Research Project on the Elderly People Market
YokoITO Risd KUBOMURA
Abstract

This paper proposes to the Gifu Appard Industry to create a new “brand” with outstanding materias, superb design, and
advanced kills of high quality products, targeted toward “ post-baby-boomers’.  The embodiment of these requirements cdls for
a key person to play a crucid role in coordinating the efforts of the production team of the brand. The brand should aso be
characterized as environmenta ly-friendly and be health-conscious as well. Our future aim is brig about a joint effort between our
students and the Gifu Appard Industry to create new exciting products, epecidly for the * post-baby-boomers’
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